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I N T R O D U C T I O N  
 
 
 

FOREWORD 
 
 
Systems for wardrobe organizing, planning and shopping lets you create a wardrobe 
that is effortless and time-saving, and enables a higher-quality, more prestigious image.  
Since fewer pieces are required, the wardrobe investment has more impact. You can 
facilitate and enhance professional and personal success, with the flexibility of an 
appropriate, coordinated look for any situation.  
 
 
 
KAREN BRUNGER, BHEc, AICI CIP, is Founder and President of the 
International Image Institute Inc., and a recipient of the Award of Excellence.  An 
international Past-President of the Association of Image Consultants International 
(AICI), she also served as the international VP Education for four years, and as Chair of 
numerous global committees.  She is also a founding member and a Past President of 
the Toronto Chapter of AICI.   
 
A pioneer in the industry, Karen has facilitated the transformation of thousands through 
her holistic approach.  Her systems and products are currently used in 70 countries, and 
she has presented on 5 continents. Karen has also conducted workshops for over 100 
organizations and various levels of government. 
 
Karen is co-author of Executive Image Power and 
Bushido Business, has contributed to numerous 
other books, and is a contributing writer to Active 
Magazine.  She is a regular guest expert in the 
media with over 200 interviews, including CBC, 
CTV, Global, Canadian Press, Flare Magazine, 
Oxygen Magazine, What Magazine, National Post, 
Vancouver Sun, Edmonton Journal, Toronto Star, 
Ottawa Citizen, Montreal Gazette, and numerous 
radio stations. 
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I M A G E  &  W A R D R O B E  
 
 
 

IMAGE MAKERS & BREAKERS 
 
 

BREAKERS MAKERS 

Unclean hair or hair in poor condition  Clean hair in good condition 

Outdated hair style Current hair style 

Bad hair cut (e.g. hair combed over a bald 
spot), style that doesn’t suit you, or 
obvious wig/hair piece 

Good hair cut that suits you 

Inappropriate dress & accessories for the 
occasion 

Appropriate dress & accessories for the 
occasion 

Ill-fitting clothing Impeccable fit 

Inappropriately matched clothing 
Items that work together into a cohesive 
whole 

Clothing in poor condition or worn out Clothing in good condition 

Clothing inappropriate for your body type, 
colouring, & personality 

Clothing appropriate for your body type, 
colouring, & personality 

Cheap clothing or tacky fabric Elegant clothing and elegant fabric 

Sloppy look Neat look 

Out-dated clothing or accessories, as if 
you are trapped in a particular decade 

Classic or current clothing and accessories

Escort dressed inappropriately Escort dressed appropriately 
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Look that is too gimmicky or ‘costumey’ Look that has class and good taste 

Look that is dull and uninteresting Look that is polished and interesting 

Over accessorized Accessorized appropriately 

Spots or salt stains on shoes/boots Polished, clean shoes 

Eyewear with spots, or not tightened  Clean eyewear in good condition 

Loose buttons Buttons sewn on tight 

Insecure hem Secure, neat hem 

Suspenders worn on pants with belt loops Suspenders worn with appropriate pants 

Visible bra strap (unless it’s an intentional 
look for evening) 

No visible bra straps 

Visible panty line No visible panty-line 

Undershirt visible through shirt, or in 
neckline 

No visible undershirt 

Ankle socks with dress trousers  Executive-length socks with trousers 

Reinforced-toe hose with open-toe sandal No nose with open-toe sandal 

Socks with sandals Bare feet with sandals 

Unattractive feet with sandals:  nails 
untrimmed and in poor condition, calluses.  
Women:  hair on toes. 

Attractive feet with sandals:  nails 
trimmed and in good condition, feet 
smooth and in good condition. 

Poor grooming Good grooming 
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WARDROBE ANALYSIS 
 
 
WHY 
 
A well-balanced wardrobe: 
 
 Has something for every occasion 

 Facilitates a 'put together' look at all 
times 

 Gives an attitude of ease and 
confidence 

 Projects appropriate messages  

 Eliminates frustrating wardrobe 
shopping 

 
 
HOW 
 
A wardrobe is based on: 
 
 Lifestyle 

 Personality 

 Body characteristics and colouring 

 Current fashions 

 
As these change, the wardrobe evolves. 

 
Prior to a wardrobe consultation, 
the individual has already received 
a Colour and Style consultation. 
 
 
WHEN 
 
Wardrobing is done twice a year - 
usually spring and fall.  The first time a 
wardrobing is done may seem a 
momentous undertaking.  Subsequent 
wardrobings become relatively simple.  
The time, money and frustration saved 
are well worth any effort. 
 
 
WHAT 
 
Wardrobing involves three general 
steps: 
 

1. Audit 

2. Plan 

3. Shop
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LIFESTYLE ANALYSIS 
 
 
1. SELF-ASSESSMENT 
 
To identify current and projected life functions, and the appropriate level of formality: 
 
Thinking of how you currently or anticipate spending your time, please complete the 
following chart.  You can round off the number of hours to the nearest 10.  If an event 
occurs less than once a week, simply enter “<1”.  
 
Examples of Functions: 
 

Presentations 
Meetings 
Networking 
Desk work 
Courses 
Visiting 
Shopping 
Time with small children 
Relaxing 
Sports 
Driving 
Housework 
Sightseeing 
Travelling by air 
Evenings 

 

Examples of formality levels: 
 

Formal 
Semi-Formal 
Informal 
Formal Business 
Business 
Business Casual 
Professional 
Smart Casual 
Casual 

Function:  Please specify each Formality Level 
Occurrence in 
hours / week 

   

   

(continue as far as necessary)   
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2. CONSULTANT ASSESSMENT 
 
You may use a pie chart or the form below to categorize the individual’s wardrobe 
needs.   A typical week has approximately 100 “awake” hours, which means the hours 
can also be used as percentages. 
 
You can identify lifestyle by either the General or Specific category, depending on the 
individual.  You can also label each category based on the specific needs. For example, 
you may have a “golf” category. 
 
If possible, round off the number of hours to the closest 20 (20%). 
 

General 
Category 

Specific Category Cool Weather Warm Weather 

Formal Corporate   
Business 

Corporate   

Professional   Business 
Casual 

Casual Prof.   

Smart Casual   
Casual 

Active & Leisure   

Informal   

Semi-Formal   Evening 

Formal   

Other    

Total 100 100 
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Using the wardrobe module sheets at the back of this book, label each one 
with the lifestyle name.  For every 20 hours you will need one module. 
 
 
 

FUNCTIONS 
 
 
Be appropriate for a variety of lifestyle functions. 
 

FUNCTION LOOK & INDUSTRY EXAMPLE 

#1.  Formal Corporate 
Powerful, authoritative. 
High level finance. 

Business 

#2.  Corporate 
Credible, reliable, flexible. 
Day-to-day business. 

#3.  Professional 
Approachable, open. 
Sales. Business 

Casual 
#4.  Casual Professional 

Creative, accessible. 
Teachers. 

#5.  Smart Casual 
Relaxed, friendly. 
Creative business (television). 

Casual 

#6.  Active & Leisure 
Exercise, beach, lounging. 
Fitness instruction. 

#7.  Informal Sensual & comfortable 

#8.  Semi-Formal Sensual & dressy Evening 

#9.  Formal Sensual & elegant 
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#1:  FORMAL CORPORATE 
 

Item Colour Material Style 

Suit 
Dark, cold, neutral 
Navy, charcoal, 
black 

Fine wool 
gabardine. 
Solid or pin-stripe 

Classic, tailored, sharp, straight, 
severe. 
Women:  straight knee-length 
skirt; jacket (with lapels) to leg-
break. 

Shirt White, cream 

100% fine polished 
cotton 
silk (low sheen) 
also acceptable for 
women 

Tailored, classic. 
Long sleeves. 
Men:  collar 
Women:  neckline to base of 
neck 

Tie 
Burgundy, blue, 
gray 

Silk 
Solid, pin-dot, rep, foulard 
(medallion) 

Pocket 
Square 

White linen or coloured silk 
White may be worn with white 
shirt. 

Shoes Black, navy Leather 
Men:  oxfords 
Women:  pump, medium heel 

Belt Match shoes Leather Classic, smooth 

Hose 
Men:  match 
trousers 
Women:  natural 

Men:  cotton 
Women:  sheer 

Men:  executive (knee) length 

Jewellery White or yellow Gold, platinum Medium size, classic, simple 

Optional 
jewellery 

For either gender:  1 ring per hand. 
Men:  tie clip  Women: stud earrings 

Pen Neutral Metal Elegant 
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Briefcase Neutral Leather The narrower, the better 

Hair Natural 
Straight, sleek 
Men:  short; no facial hair 
Women:  above shoulders 

Makeup Neutral; red lipstick Classic 

Nails Clear polish Classic length 

Eyewear Neutral frames 
Classic style; 
Non-reflective lenses 

Look Powerful, authoritative 

 
 
#2:  CORPORATE 
 

Item Colour Material Style 

Suit Neutral or dark 
Fine wool. 
Solid, pin-stripe, or 
subtle check 

Classic, tailored, sharp, straight, 
severe. 
Women:  straight knee-length 
skirt; jacket (with lapels) to leg-
break. 
Navy blazer may replace suit. 

Shirt 
Pastel or 
Stripe on white 

100% fine polished 
cotton 
silk (low sheen) 
also acceptable for 
women 

Tailored, classic. 
Long sleeves. 
Men:  collar 
Women:  neckline at least 1” 
from base of neck 

Tie 
May match 
individual’s 
colouring 

Silk May be stylized, abstract 
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Pocket 
Square 

Coloured Silk 
Picks up colours of shirt and/or 
tie 

Shoes Neutral Leather 
Men:  oxfords 
Women:  pump, medium heel 

Belt Match shoes Leather Classic, smooth 

Hose 
Men:  match 
trousers 
Women:  natural 

Men:  cotton 
Women:  sheer 

Men:  executive (knee) length 

Jewellery White or yellow Gold, platinum Medium size, classic, simple 

Optional 
jewellery 

For either gender:  1 ring per hand. 
Men:  tie clip  Women: stud earrings 

Pen Neutral Metal Elegant 

Briefcase Neutral Leather The narrower, the better 

Hair Natural 
Straight, sleek 
Men:  short; no facial hair 
Women:  above shoulders 

Makeup Neutral; red lipstick Classic 

Nails Clear polish Classic length 

Eyewear Neutral frames 
Classic style; 
Non-reflective lenses 

Look Credible, reliable, flexible 
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#3:  PROFESSIONAL 
 

Item Colour Material Style 

Jacket 
& 
Trousers/ 
Skirt 

Solid, stripe, or 
check. 

Wool; may have 
some texture, but 
not knitted 

Tailored or structured. 
Women:  may wear trouser suit

Shirt 

May be dark or 
bright; 
Small pattern (less 
than 1” or 2.5 cm) 

May be woven or 
knit; cotton, silk, or 
wool 

Men - collar; 
Women - Neckline at least 2” or 
5 cm from base of neck 

Tie Optional; may match individual’s personality 

Shoes Neutral Leather 
Men:  oxfords or loafers 
Women:  pump or trouser shoe 

Belt Match shoes Leather Classic, smooth 

Hose 

Men:  match 
trousers 
Women:  natural or 
match shoes 

Men:  cotton 
Women:  sheer or 
semi-sheer 

Men:  knee length 

Jewellery neutral metal 
Classic, but modified to 
personality 

Pen Neutral Metal  

Briefcase Neutral Leather The narrower, the better 

Hair Natural  Neat 

Nails Classic length 

Look Approachable, open 
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This is the “Casual Friday” look for #1 Formal Corporate 

 
 
#4:  CASUAL PROFESSIONAL 
 

Item Colour Material Style 

Jacket/ 
Sweater & 
Skirt/ 
Trousers 

May have small to 
medium patterns 
(less than 2” or 5 
cm) 

May have some 
texture (e.g. 
tweed, fine 
corduroy).  Skirt 
may be knit. 

May be unstructured or non-
classic 

Top  May be knit 
Men - collar; 
Women - Neckline at least 3” or 
7.5 cm from base of neck 

Tie Not typical; if worn, may be an unusual pattern 

Shoes  Leather Casual 

Belt Match shoes 
Leather 
Metal  

Textured 

Hose 

Men:  match 
trousers 
Women:  may 
match shoes or 
outfit 

Men:  cotton 
Women:  may be 
opaque 

Men:  knee length 

Look 
Creative, accessible 
 
This is the “Casual Friday” look for #2 Corporate   
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#5:  SMART CASUAL 
 

Item Colour / Material Style 

Jacket / 
Sweater & 
Skirt / 
Trousers 

May have medium to large patterns 
(more than 2” or 5 cm). 
May be suede, leather, denim 

May be shorts, mini skirt 
 

Top May be chunky knit 

T-shirts (no slogan), 
Sleeveless, 
Women - Neckline at least 4” or 
10 cm from base of neck 

Shoes Sandals (not beach) 

 Look 
Relaxed, friendly 
 
This is “Casual Friday” look for #3 Professional 

 
 
#6:  ACTIVE & LEISURE 
 

Item Colour / Material Style 

Bottoms Light & bright; cotton knit, casual fabrics 
Jogging or exercise wear, 
Short shorts, micro minis 

Top 
Tube, cropped, halter, tank, t-shirts with slogans, spaghetti straps, 
cleavage 

Shoes Beach sandals, athletic shoes 

 Look 
Exercise, beach, lounging 
 
This is not “Casual Friday” for any profession. 
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#7:  INFORMAL EVENING 
 

Look Sensual and comfortable 

 
 
#8:  SEMI-FORMAL EVENING 
 

Item Material Style 

Men:  suit 
Fine wool for suit.  Shirt may be cotton 
or silk 

Dark suit with shirt & tie 

Women: 
dress 

May be sheer or shiny 
Cocktail length (depending on 
fashion) 

Shoes Men:  fine leather.  Women:  shiny or match outfit 

Jewellery Glittery 

 Look Sensual and dressy 

 
 
#9:  FORMAL EVENING 
 

Item Colour / Material Style 

Men:  suit Black, fine wool 

Tuxedo (with cummerbund or 
waistcoat) or suit. 
Optional:  white dinner jacket 
for summer 

Men:  shirt White fine linen or cotton 

French cuffs and studs. 
With tuxedo:  wing or standard 
collar 
With suit:  standard collar 
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Women: 
dress 

Long ball gown 

Shoes Men:  patent leather slip-on or lace-up.  Women:  evening shoe 

Jewellery Glittery 

 Look Sensual and elegant 
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W A R D R O B E  E V A L U A T I O N  
 
 
 

WARDROBE AUDIT 
 
 
PROCESS 
 
Work with only one season’s clothing at a time.  Assess items in the following order: 
 

1 Jackets 

2 Bottoms 

3 Tops 
Business 

4 Shoes & accessories 

5 Jackets 

6 Bottoms 

7 Tops 
Business Casual 

8 Shoes & accessories 

9 Jackets 

10 Bottoms 

11 Tops 
Casual 

12 Shoes & accessories 

13 Jackets 

14 Bottoms 

15 Tops 
Evening 

16 Shoes & accessories 
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Evaluating the wardrobe is discarding items that are no longer appropriate.  Some items 
may be altered to be appropriate.  If discarded items are "gently used", they may be 
sold in a consignment shop or given to charity.  Others may be recycled as rags! 
 
Steps 1 – 4 may be completed by the individual in advance of the professional 
consultation. 
 
 
REMOVE EVERYTHING THAT: 
 
1. Does not fit 

Every item in the closet is for now - not 
for when weight is lost or gained.  Items 
intended for future wear based on size 
increase or decrease may be stored in 
another closet or area.  If the quality 
warrants, clothing may be altered to fit. 
 
2. Is worn out. 

If the clothing is worn out, the image is 
"worn out", or “poor”. 
 
3. Is out-dated. 

If the clothing is out-dated, the image 
projected is that job skills may be out-
dated.  If quality warrants, the clothing 
may be altered to be current. 
 
4. Does not feel great when worn. 

Any item that does not feel good, for 
whatever reason, is a compromise.  An 

attitude of unease or discomfort comes 
across.  Every item should feel great. 
 
5. Does not enhance the image. 

This is often the most difficult stage at 
which to be objective.  Clothes can help 
us be, do, and have what we want. 

• Does it support the body type 
and colouring? 

• Is the quality level appropriate 
for the individual’s goals and 
needs? 

• Is the fit impeccable? 

• Does it project appropriate 
abilities? 

• Does it project the optimal 
personality? 

• Does it send the desired 
messages?  
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collar 
too 
low 

FIT 
 
 
Even the highest quality garment will not look right if it does not fit properly.  Some 
things to check: 
 
 
COAT 
 
 Fits comfortably over garments. 

 Length for men ⎯ below the knee 

 Length for women ⎯ if full length, it covers the skirt. 

 Sleeve length:  extends ½ inch longer than shirt sleeve. 
 
 
JACKET 
 
 If single-breasted, the bottom button is usually kept open.  If the jacket is 4-button, 

the top button may also be left open.  

 If double-breasted, the buttons are kept closed. 

 Fits smoothly; no diagonal, vertical or horizontal lines. 

 Collar lies flat against the back of the neck. 

 

 

 

 Shoulder edge is even with widest part of the arm. 

 Vents lie flat and smooth. 

collar 
too 
high 

collar 
too 
loose 
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 Sleeve ends at the wrist bone when the arm is 
bent, to allow ¼ to ½ inch of shirt sleeve to 
show. 

 Length for men – the jacket is long enough to cover the 
buttocks; generally, from the bottom of the suit collar to the 
jacket hem is the same length as from the jacket hem to the 
floor. 

 Length for women – the classic length when worn with a skirt 
is to the legbreak; the classic length when worn with pants is 
to cover the buttocks.  

 
 
TROUSERS 
 
 Have enough room inside the waistband to be able to slip the flat of your hand. 

 Fit comfortably in the crotch; they do not hang below or are so tight that they pull. 

 Men – the waistband on dress trousers sits at a horizontal around the navel.  If the 
man has a fuller waist, he may require suspenders to keep the 
waistband in place. 

 Length for women ⎯ if narrow cut, they cover the 
anklebone; if regular cut, they fall to the shoe; if 
wide cut, they cover the instep. 

 Length for men ⎯ hem rests  on 
the front of the shoe with a slight 
break, and is tapered so that the back is ½ inch longer and touches 
the top of the sole; if the trousers have  cuffs the hem is even, not 
tapered. 
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SKIRT 
 
 Hangs smoothly with no excess fullness from being too loose or 

tension wrinkles from being too tight. 

 Has enough room at the fullest part of the hip to be able to "pinch an 
inch" of fabric. 

 
 
SHIRT FOR MEN 
 
 Collar has enough room to be able to fit two fingers; if it is too tight, it pulls and 

wrinkles; too loose, it looks sloppy. 

 Collar shows ½” = ¾” above jacket collar. 

 Shoulder seams sit at the edge of the shoulder on a classic 
set-in sleeve. 

 Sleeve cuff shows about ¼” – ½” past 
jacket sleeve. 

 Sleeve touches the base of the thumb, when the elbow is slightly bent. 

 Closure areas do not gape open. 
 
 
TIE 
 
 Tip touches the top of the belt buckle at its shortest; hangs 

¼ inch below the belt buckle at its longest.  The narrower 
end of the tie knot is a fraction shorter.  As ties come in 
different lengths (52” – 58”), bulkier tie knots require a 
longer tie, simpler tie knots require a shorter tie. 

 The width of the tie knot is in proportion to the collar 
spread.  A half-windsor (wider tie knot) is worn with a wide-spread collar.  A 4-in-
hand (narrower tie knot) is worn with a narrow-spread collar. 
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 A bow tie is not broader than than the 
widest part of the neck, and does not 
extend beyond the collar. 

 
 
BELT 
 
 A classic leather belt fits so that the middle hole is the 

one that is used comfortably. 
 
 
BRA 
 
 The fullest part of the bust is halfway between the 

shoulder and the waist. 

 There is no bulging or gaping. 

 The back of the bra is horizontal, and the straps stay on 
the shoulders. 
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QUALITY 
 
 
COATS AND JACKETS 
 
 Lapels lie flat and smooth; they 

gently roll onto the jacket without 
looking pressed on. 

 Seam allowances in the back and 
side seams are generous, so that the 
jacket can be let out if necessary. 

 The jacket is fully lined with silk or 
rayon. 

 Lapels have adequate interfacing; 
when the lapels are squeezed they 
spring back into shape. 

 Seams and top-stitching are even 
and smooth. 

 Buttons are bone or pearl, which last 
longer than plastic. 

 Buttonholes are hand sewn. 

 Patterns match at the seams. 

 Interior pockets do not bulge when 
used; on better jackets they have a 
button and loop closing. 

 On men's jackets, stitching around 
the edges of the lapels looks hand-
sewn; the highest quality is hand-
sewn. 

 Some men's jackets have "surgeon's 
cuffs", where the sleeve button holes 
are real. 

 
 
TROUSERS AND SKIRTS 
 
 The waistband is reinforced to keep 

it from rolling. 

 A second fastening on the inside of 
the waist takes strain away from the 
main fastening and gives a flatter 
look and a better fit. 

 Men's trousers are displayed with the 
hems unfinished; the leg length and 
style of hem are adjusted by the 
tailor. 

 The inseam on trousers from the 
waistband through the crotch has a 
generous seam allowance. 

 Trousers are half-lined (from the 
upper thigh to just below the knee). 

 The skirt hem is an equal distance 
from the floor all the way around. 

 Skirts are fully lined in silk or rayon. 

 The hem is not visible on the outside 
of the garment. 
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SHIRTS FOR MEN 
 
 Higher quality shirts are in a soft 

package (no cardboard) and may be 
surrounded by tissue. 

 Stitches on the collar are small, flat, 
and close to the edge; at least 16 
stitches per inch on an average shirt, 
22 stitches per inch on a better shirt. 

 Collar and shoulder seams have 
single-needle stitching; sleeve and 
side seams may also have single-
needle stitching. 

 Buttons are mother-of-pearl, not 
plastic, which cracks. 

 The bottom button-hole is often 
stitched horizontally to help maintain 
a flat front. 

 Collar stays can be removed for 
laundering. 

 
 
 
 
 
 
 
 

SWEATERS 
 
 The best are fully fashioned, which 

means they are knitted in one piece 
rather than sewn together from 
separate pieces. 

 A patterned sweater, when pulled, 
does not reveal the threads 
underneath. 

 
 
TIES 
 
 The fabric lies flat and smooth; when 

the tie is held over the finger it does 
not skew to one side. 

 The finer the silk, the higher the 
quality. 

 A better quality tie is constructed of 
three pieces, rather than two. 

 A stitch, called a bar tack, joins the 
two sides of the tie together, just 
above the inverted V at the back of 
the tie. 

 If the tie is opened, 
there is a loose 
thread called a slip 
stitch, which adds 
resilience to the tie. 

 

stay 
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POCKET SQUARES 
 
 Pocket squares (dress handkerchiefs) 

are white linen, coloured silk or even 
cashmere. 

 Good quality are hand-stitched. 
 
 

SHOES AND BOOTS 
 
 Lining, heels, and soles are in 

leather.  High quality may have hand 
stitching. 

 In a more formal high quality man’s 
shoe, the “upper”, which is the part 
drawn together by laces, is sewn 
under the front part of the shoe 
(called closed lacing), rather than on 
top (called open lacing). 

 
 
 
 
 
 

upper
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SHOP THE CLOSET 
 
 
Use the Module sheets at the back of this book to track the items.  Include colour and 
fabric information.  When you are complete, you will most likely have items missing in 
the modules.  
 

1.  Lay the outer layer (e.g. jacket) on the bed as if 
it’s on the body.  Write the description in the 1st 
column of the module. 

 

2.  Find the best two bottoms (pant, skirt, or dress) 
that work with that jacket by laying them on the 
bed with the jacket.  Write the descriptions in the 
2nd column. 

 

3.  Find the best three tops that work with the jacket 
and either bottom.  Write the descriptions in the 
3rd column. 

 

4.  For each shirt that requires a tie, find at least 1 – 
2 ties that work. 

 

5.  Find the shoes, belt and bag that work with these 
combinations. 

 

6.  Find at least two pairs of hose/ socks that match 
each bottom. 

 

7.  Find any jewellery or other accessories required.  

8.  Find appropriate underwear for this module. 
 

9.  Find appropriate outerwear for this module. 
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CLOSET ORGANIZATION 
 
 
Organizing the wardrobe is making necessary adjustments for maximum storage 
efficiency. 
 
 Like items are hung together. 

 Space between hangers allows 
clothes to "breathe". 

 Padded, wooden or plastic hangers 
maintain the shape of clothes. 

 Sweaters, as they lose their shape 

when hung, are folded neatly in 
drawers or on shelves. 

 Clothes that require repair are kept 
separate, perhaps on a hook on the 
inside of the closet door. 
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TIES 
 
Hung unknotted on a tie rack; knitted 
ties are folded. 
 
 
SHOES 
 
Stored off the floor on or in: 

• a shoe rack 
• a shelf 
• a shoe cubby 
• shoe drawers 
• shoe boxes with the outside 

labelled 
• a shoe caddy 

 
 
SOCKS 
 
Folded together in pairs and stored in a 
drawer. 
 
 
HOSIERY 
 
Folded into balls and placed in a 

• drawer organizer 
• see-through hanging pocket 

organizer 
• shallow box with cubby holes 

 
 
HANDBAGS 
 
Lined up on a shelf with vertical dividers 

between; if soft-sided, keeping them 
filled will help keep the leather from 
cracking. 
 
 
BELTS 
 
Hung by the buckle on hooks or a belt 
hanger. 
 
 
SCARVES 
 
Hung on a 

• scarf holder 
• hanger with clothes pins attached 
• skirt hanger 

 
 
POCKET SQUARES 
 
Hung on a 

• pocket square hanger  
• hanger with clothes pins attached 

 
 
JEWELLERY 
 
Stored in a jewellery box or organizer. 
 
 
HATS 
 
Stored in hat boxes, or stacked one 
inside the other and the inside of each 
lined with tissue paper. 
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WARDROBE CARE 
 
 
GARMENTS 
 
 Hang garments as soon as they are 

removed from the body; laying it 
down while it's warm will cause 
wrinkles. 

 Ensure pockets are empty to prevent 
the garment from being pulled out of 
shape. 

 Before hanging heavier garments 
(e.g. suits) in the closet, allow them 
to air first to eliminate stale odours. 

 Remove creases with a steamer or 
by hanging the garment in a steamy 
room. 

 Dry clean suits only as a last resort; 
compromises in chemicals, 
temperature and duration damage 
the fabric and shorten the life of a 
garment; a suit may not need to be 
dry cleaned more than once a year. 

 Wash cotton shirts in warm water to 
minimize shrinkage; machine dry at 
medium heat and remove while 
slightly damp to iron. 

 
 

TIES 
 
 Undo the knot before removing the 

tie; pulling at the knot or leaving the 
knot stretches and damages the 
fabric. 

 Ties are never ironed as this creates 
a knife edge; instead, ties may be 
steamed and the wrinkles brushed 
out. 

 
 
SHOES AND BOOTS 
 
 Keep footwear clean and polished; 

remove salt stains immediately; 
spray boots with a protector 
between wearings. 

 Leather shoes can be destroyed 
while driving a car; wear a heel 
guard or keep a pair of "driving" 
shoes. 

 Replace heels and soles as required. 
 
 
HOSIERY 
 
 Wash hosiery by hand with hosiery 

detergent to prevent runs. 
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W A R D R O B E  P L A N N I N G  
 
 
 

WARDROBE MODULES 
 
Use the Personal Wardrobe Modules at the back of this book.  Electronic originals are 
also available. 
 
1. Ensure you have a module 

labelled for each function.  
Every 20 hours requires a 
module.  An example is shown 
in this chart. 

 
2. If you need modules for both 

cool and warm weather, 
ensure each module is labelled 
with the appropriate season. 

 
3. Write descriptions or draw in 

items for what is already in 
the working wardrobe.  Place a  beside these items to indicate they are already 
owned. 

 
4. Identify items required to complete the modules.  You may put an X in these boxes 

to indicate a plan to purchase. 
 
5. You may include ideas for colour and style details.  Whenever possible, choose a 

neutral colour that harmonizes with the hair colouring, and then add colours that 
coordinate with complexion and eyes. 

 
6. Decide which items or modules need to be purchased at this time.  In most cases, it 

is advised to buy no more than one module per season.  For example, you may 
purchase ½ of a professional module and ½ of a casual module. 

Business 20 hours 1 module 

Business Casual 30 hours 2 modules 

Smart Casual 20 hours 1 module 

Casual 20 hours 1 module 

Exercise 5 hours 1 module 

Informal Evening 5 hours 1 module 

Semi-Formal Evening < 1 hour 1 module 

Formal Evening < 1 hour 1 module 
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Here is an example of a module.   
 
The formula is 1-2-3:  1 outer layer, 2 bottoms, 3 tops. 
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COLOUR 
 
 
Choose colours appropriate for the image and function. 
 

Colours Image Invest In: 

NEUTRAL – DARK / COLD 

Black, Gray 
Navy 

Professional, Authoritative, 
Powerful, Formal, 

Sophisticated, Conservative 

NEUTRAL – LIGHT / WARM 

Brown 
Taupe 

Tan, Camel 

Professional, Elegant, 
Practical, Sincere, 

Calm, Inviting 

Long-term 
items; 

not 
memorable 

LIGHT 

White, cream, beige 

Light-hearted & open in a 
casual outfit. 

Professional & sharp in a 
business shirt. 

Elegant in an evening outfit. 

Medium to 
long-term 

items 

BASIC 

Green 
Blue 

Purple, Burgundy 

Creative, Comfortable 
Medium- 

Term 
items 

ACCENT 

Red 
Orange 
Yellow 

Fuchsia, Magenta 

Action, Fun, 
Noticeable, Advancing,  

Outgoing, Warm, Vibrant 

Short- 
term 

items; 
memorable 
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FABRIC 
 
 
Fabrics are made up of fibres which are spun into yarns and then woven or knitted into 
fabrics.  All fibres are produced in many different weaves, knits and weights.  The fibre, 
weave, and weight determine the appropriateness of a garment for a particular lifestyle 
and climate. 
 
 
NATURAL FABRICS 
 
Natural fabrics are superior to synthetic, 
in that they: 

 Are higher quality 

 Have a more luxurious hand or feel 

 Are more absorbent, so they do not 
retain body odour 

 Do not have to be cleaned as often 

 Are less apt to develop static 
electricity 

 Are more comfortable to wear 
because they breathe 

 Are less apt to pill, so they last 
longer 

 Allow more negative ions through 
(so you are more alert) 

 
The disadvantages to natural fabrics are 
that they: 

 Are more expensive 

 Have low crease-resistance (they're 
called 'prestige wrinkles'!). 

 Take special care in cleaning. 
 
 
SYNTHETIC FABRICS 
 
Synthetic fabrics may be worn if an 
effect is required which is not available 
in natural fabrics, or if the natural fabric 
is outside the price range.  Swimsuits, 
for example, are in synthetic fabrics. 
 
New fabrics are constantly being 
created, but some common names 
include microfiber, polyester, acrylic, 
acetate, nylon, spandex and lycra. 
 
Fabrics such as viscose and rayon are 
created in a synthetic manner from a 
natural fibre (cellulose), so they are 
considered both synthetic and natural.  
Their qualities lie between those of 
synthetic and natural. 
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FABRIC REFINEMENT 
 
The finer and silkier the fibres, the more 
elegant and dressy the fabric.  Match 
the refinement of the fabric to the end 
use of the garment. 
 
 Highly refined fabrics are used for 

business dress and elegant evening. 

 Moderately refined fabrics are used 
for business casual and informal 
evening. 

 Low refined or rustic fabrics are used 
for casual. 

 
 
WOOL 
 
Wool is the most appropriate fabric for 
suits.  A lightweight wool gabardine is 
best for business and is also seasonless.  
The highest quality wools are Super 
100, 120, and 150 (the number 
indicates the count of threads per inch; 
the higher the count, the higher the 
quality).  The heavier the wool, the 
more casual it becomes. 
 
 
SILK 
 
Because silk has sheen, it is always 
appropriate for evening.  Sheen is not 
appropriate for corporate, although a 

matte silk may be worn for a less 
structured business.  Washable silk is 
casual.  Silk is not as durable as wool; 
fibres are weakened by perspiration and 
exposure to direct sunlight.  A silk/wool 
fabric is elegant. 
 
 
LINEN 
 
Linen is for summer casual wear.  A 
linen suit is not corporate, although it 
can still be professional.  Very fine linen 
is used for men's tuxedo shirts.  A 
linen/silk fabric may be worn for casual 
or evening. 
 
 
COTTON 
 
Cotton is for casual or sport.  Fine 
cotton is used in men's business shirts.  
The highest quality cotton is Sea Island, 
which originated in Sea Island, Georgia 
and is now produced in Japan. 
 
 
HAIR FIBRES 
 
Cashmere, angora, mohair and camel's 
hair are worn in cool weather and are 
used most often in coats and sweaters.  
They are very luxurious, although not as 
durable as wool. 
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WARDROBE FORMULA 
 
 
BRUNGER WARDROBE FORMULA 
 
To calculate the number of outfits that can be created: 

(B x C) + (B x J x T) – (B x S) 
 

B = bottoms 
Tops, jackets, sweaters that can be worn: 
C = alone 
J = over something else 
T = under something else 
S = alone and under and over something else 

 
Example: 
 
In modules of 6 items where the jacket must be worn over a top, and the tops can be 
worn either with or without a jacket, and all items are compatible, the number of outfits 
that can be created are: 

1 module = 12 outfits (2 x 3) + (2 x 1 x 3) – (2 x 0) 

2 modules = 72 outfits (4 x 6) + (4 x 2 x 6) – (4 x 0)  
 
Modules of 7 to 8 items can be created by adding another jacket and/or top.  If one 
jacket can be worn on its own, and one shirt can also act as a jacket, the following is 
possible: 

1 module = 32 outfits (2 x 5) + (2 x 3 x 4) – (2 x 1)  
 
Five modules will contain a total of 30 – 40 items. 

• 30 clothing items can coordinate into 30 – 950 outfits 

• 35 clothing items can coordinate into 60 – 1,750 outfits 



WARDROBE 

34 

PACKING TO TRAVEL 
 
 
BEFORE YOU TRAVEL 
 
 If travelling to a foreign area, learn 

something about the customs, 
etiquette, culture, economy, and 
political environment. 

 Prepare your travel documentation:  
passport, birth or citizenship 
certificate, health insurance, ticket, 
etc.  Make copies of everything for 
ease of replacement.  Canadian 
passport applications are available at 
www.ppt.gc.ca. 

 If required, get vaccinations, 
medication, prescriptions, etc. 

 Get local currency, traveller’s 
cheques, etc.  Keep cash 
expenditures to a minimum; rely on 
credit cards. 

 For a business meeting, book your 
flight to give yourself time to relax 
when you arrive (and the flight may 
be delayed). 

 If taking gifts to the destination, 
lightweight ones will be easier to 
handle. 

 Save time by using carry-on luggage, 
when possible. 

 Canadians can check for travel 
information at www.voyage.gc.ca. 

 
 
CHOOSE LUGGAGE THAT HAS: 
 
 Soft sides; it is lighter weight than 

hard and the sides can expand or 
collapse as required. 

 A shaped inner frame, as it is 
sturdier. 

 A telescoping handle that is 
reinforced (an extra strip of leather 
at the base of the handle). 

 A sturdy lock and stainless steel 
hardware. 

 In-line skate wheels. 

 A suit bag (if travelling with suits). 

 Been coated for waterproofing and 
scratch resistance. 

 Overall dimensions (total of length, 
width, and height) that do not 
exceed 158 cm or 62 inches for 
checked baggage, and 118 cm or 47 
inches for carry-on baggage. 
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WHAT TO TAKE 
 
 Travel documents:  airline ticket, 

birth or citizenship certificate, 
passport, health card, etc. 

 If required:  medications, 
prescriptions, supplements. 

 Camera 

 Eyewear, sun glasses. 

 Sleepwear. 

 Bathing suit. 

 Exercise wear. 

 For a 2 – 3 day trip, take the 
equivalent of 1 wardrobe module. 

 Toiletries: 

brush / comb 
toothbrush & paste 
dental floss 
breath freshener 
shampoo 
hair conditioner 
shaver 
shaving cream 
facial cleanser 
facial moisturizer 
deodorant 
emery board 
mini-manicure kit 
makeup (if appropriate) 

 

INCLUDE FOR A BUSINESS TRIP: 
 
 Business documents/aids required 

for meetings. 

 Wear a business casual outfit on the 
plane.  This can also be for the 
return trip.  For this purpose take an 
extra shirt or top, and an extra pair 
of hosiery. 

 For business:  one suit, 2 shirts, 2 
hosiery, (men: 2 ties). 

 For business casual:  one jacket, 2 
bottoms, 2 shirts, 2 hose (men: 
include ties as required). 

 For a business evening event:  Take 
a fresh shirt or top and extra hose. 

 Take any additional jewellery 
required that you are not wearing on 
the plane. 

 If doing any sightseeing, take 
appropriate outfit and shoes. 

 
 
TO PREPARE LUGGAGE: 
 
 Avoid putting your home address on 

the bag; only put your name, 
destination, and flight number. 

 On the inside of the suitcase attach 
your business card, in case the 
luggage goes astray. 
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TO PACK LUGGAGE: 
 
 Place heavier items near the bottom, 

and lighter, more fragile items near 
the handle. 

 Make your clothing conform to the 
shape of the luggage with the fewest 
folds possible. 

 To minimize creases, line clothing 
with tissue paper, or cover each 
folded garment with plastic dry 
cleaner bags. 

 Fold garments along seams and 
natural body creases. 

 Fold jackets inside out with lapels 
together, and then fold in half at 
waist.  The arms can be folded in 
half inside. 

 Fold trousers in half at the knee; if 
the waistband is too wide for the 
suitcase, fold the back over at an 
angle. 

 Fold skirts at the hip line or in half 
length-wise. 

 Fold shirts by folding one-third of 
each side to the back.  Fold the 
sleeves over the back so that it falls 
vertically.  Bring the tails up over the 
cuffs, and then fold the shirt in half 
at the waist; the bottom of the shirt 
will reach the base of the collar. 

 Fold ties in half and place in tissue 
paper, or place rolled ties in jacket 
pockets. 

 Use folded garments to create tightly 
packed layers.  Fill gaps with 
underwear, hosiery and belts. 

 Stuff socks in shoes, and place shoes 
in shoe bags. 

 Use travel size containers for 
toiletries.  Squeeze out excess air to 
create a vacuum, and place the lid 
on tightly. 

 Keep all medications in the original, 
labelled container. 

 Wrap the toiletry bag in plastic to 
avoid leakage, and pack in a corner 
near the handle. 

 Ensure that the weight of each of 
the two allowed checked baggage 
does not exceed 22 kg or 50 pounds.  
Ensure the weight of the carry-on 
bag does not exceed 10 kg or 22 
pounds.  Items that exceed these 
limits are subject to excess baggage 
charges.  

 
 
WHEN YOU TRAVEL: 
 
 Drink water; avoid alcohol. 

 Use travel time to work or read. 
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 Get an aisle seat for more space. 

 Avoid sitting for long periods; stand 
and walk a few steps. 

 For physical fitness while flying, 
tighten up a muscle or muscle group 
with about 1/3 of your maximum 

strength.  Flex and relax the 
following muscle groups about 6 
times:  stomach, thighs, buttocks, 
back, and shoulders. 

 For business trips dress in 
business or business casual on 
the plane. 
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P E R S O N A L  S H O P P I N G  
 
 
 

THE FINANCIAL INVESTMENT 
 
 
The suggested annual clothing investment for all clothing items (including inner wear, 
outerwear, and accessories) is 5 – 10% of the gross annual salary, or 5 – 10% of the 
desired gross annual salary. If the lifestyle functions are very casual, then closer to 5% 
would be appropriate.  If the lifestyle functions are very formal, then 10% would be 
appropriate.  Generally someone who spend much of their time in business casual 
would be 7½ %. 
 
To have an idea of the cost and quality of each item, we can use the example of a 
business suit.  If a business suit is worn only occasionally, it would cost about 1% of 
the gross annual salary.  If it is worn on a regular basis, it would cost about 1½% of 
the gross annual salary.  The cost and quality of other items would then fall in line 
accordingly. 
 
Example:  A Professional Module (excluding outerwear and underwear) would cost 
about 3% of the total annual salary.   For a person with an income of $50,000, the 
price breakdown could look like this: 
 
 1 Jacket @ $450 =  $450 
 2 Bottoms @ $175 each  =  $350 
 3 Tops @ $80 each =   $240 
 1 Shoes @ $200 =  $200 
 1 Belt @ $75 =    $75 
 2 pairs socks @ $20 =    $40 
 Ties or scarf =  $145 
 TOTAL = $1,500 (3% of $50,000) 
 
The typical duration of a garment is five years.  Highly refined clothing is more costly 
and expected to last longer than moderately refined, moderately priced clothing, which 
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is turn would last longer than low refined or less costly clothing.  Cold weather heavier 
weight clothing would cost more and last longer than hot weather’s lighter weight 
clothing.  Items that are worn regularly are justified costing more than items seldom 
worn. 
 
 
 

SHOPPING STRATEGIES 
 
 
OPTION 1:  STORES 
 
Select the appropriate stores based on 
price points.  Look for the highest 
quality possible for the price range. 
 
Sales can offer good value, but not the 
best choices.  In an area with dramatic 
seasonal changes, sales happen just 
before seasonal changes.  Get on the 
mailing lists of stores and be notified of 
their sales.  Newspapers will have 
advertise-ments for sales.  You can also 
get to know the discount warehouses 
and stores that have good value. 
 
To educate yourself on quality as it 
relates to price, the following exercise 
may be helpful.  Go to the most 
expensive clothing store/s available to 
you.  For each garment you select, look 
at the label for the designer or 
manufacturer, the price, and the fabric.  
Look at the cut of the garment and feel 
the fabric.  Try it on to see how it looks 

and feels on the body.  Then go to the 
least expen-sive clothing stores available 
to you, and do the same thing.  Doing 
this exercise may help you know when 
you are getting good value. 
 
To those who can discern quality, the 
difference between a $100 suit and a 
$1,000 suit can appear to be 
$1,000,000!  Even if you cannot tell 
quality yourself, be aware that others 
can.  If having a quality image is 
important to you, then its best not to 
take any chances. 
 
 
OPTION 2:  
DRESSMAKERS/TAILORS 
 
Clothes may be made custom or semi-
custom.  When custom made (also 
called bespoke), the garment is fitted to 
the body during a series of fittings.  
When semi-custom made, the garment 
is cut from a standard pattern and 
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altered to the measurements before it is 
assembled.  Additional alterations are 
made after the garment is sewn.  With 
custom made clothing, it is not possible 
to try on the style beforehand.  With 
semi-custom, a model of the garment is 
tried on first. 
 
The advantage of custom or semi-
custom is that you control the colour, 
style, fabric, workmanship and fit.  
Especially for suits, people who do not 
easily fit off-the-rack may have no 
choice but to have them made. 
 
The dressmaker or tailor's skills and 
attention to detail are crucial.  The 
quality of workmanship and fit of some 

custom made garments are comparable 
to designer clothing.  Some custom 
made garments, on the other hand, are 
embarrassing errors. 
 
Whether custom made, or off-the-rack 
and altered, do not accept work that is 
not up to your standard.  Be very sure 
of the quality of your dressmaker or 
tailor. 
 
The fees charged by dressmakers and 
tailors vary widely.  Some carry their 
own fabrics; others do not.  The cost of 
having a garment made may be similar 
to purchasing a comparable garment 
off-the-rack.  When purchasing fabric, 
buy the highest affordable quality. 

 
 
 
SIZE CHARTS 
 
 
All measurements for sizing are approximate, and differences may be found depending 
on manufacturer. 
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MEN 
 

Canada/U.S.A. Europe  

34 – 36 44 - 46 XS 

36 – 38 46 - 48 S 

38 – 40 48 - 50 M 

40 – 42 50 - 52 L 

42 – 45 52 - 55 XL 

Suit/Coat 
 
Measure around chest in inches for 
Canada/USA size 

45 – 48 55 - 58 XXL 

    

28 - 30 71 – 76 cm XS 

30 - 32 76 - 80 S 

32 - 34 80 - 87 M 

34 - 36 87 - 91 L 

36 - 39 91 - 99 XL 

Trouser 
 
Measure around waist in inches for 
Canada/USA size. 
Waist is usually 6” smaller than 
chest.  Inseam length:  33”   

39 - 42 99- 107 XXL 

    

14” – 14 ½” 36 - 37 XS 

14 ½” – 15” 37 - 38 S 

15” – 15 ½” 38 - 39 M 

15 ½” – 16” 39 - 40 L 

16” – 16 ½” 40 - 42 XL 

Shirt 
 
Measure around neck in inches for 
Canada/USA size. 
Sleeve length is 32 – 37 inches.  

16 ½” – 17 ½” 42 - 44 XXL 

    

34 - 36 5 - 6 XS 

36 - 38 6 - 7 S 

38 - 40 7 - 8 M 

40 - 43 8 - 9 L 

43 - 46 9 - 10 XL 

Underwear 
 
Measure around hips in inches for 
Canada/USA size.  

46 - 49 10 - 12 XXL 
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WOMEN 
 

Bust / Waist / Hip in inches Canada/U.S.A. Europe  

31 / 22 / 32 0  

32 / 23 / 33 1 / 2 30 
XS 

33 / 24 / 34 3 / 4 32 

34 / 25 / 35 5 / 6 34 
S 

36 / 26 / 36 7 / 8 36 

38 / 29 / 39 9 / 10 38 
M 

40 / 31 / 41 11 / 12 40 

42 / 33 / 43 13 / 14 42 
L 

44 / 35 / 45 15 / 16 44 1X 

46 / 37 / 47 18 

48 / 39 / 49 20 
46 2X 

50 / 41 / 51 22 

52 / 43 / 53 24 
48 3X 

54 / 45 / 55 26 

56 / 47 / 57 28 
50 4X 

59 / 50 / 60 30 

62 / 53 / 63 32 
52 5X 
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Brassiere:  1) Measure around chest under the arms.  This is the bra size.  Round up if 
number is odd.  2) Measure around the fullest part of the bust.  3)  Subtract #1 from 
#2 for the difference to get the cup size: 
 

1” 2” 3” 4” 5” 6” 7” 8” 9” 10” 11” 

A B C D DD/E DDD F FF G H I 

 
 
 
 
 
 
 
 

#1 
#2 
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P R I N C I P L E S  O F  D E S I G N  
 
 
 

IMAGE COMPOSITION 
 
 
COMPOSITION: 

An orderly arrangement of 
elements using design principles. 
 
 
ELEMENTS: 

Structural components of a 
composition. 
 
 
PRINCIPLES: 

Concepts used to arrange or 
organize the structural 
components. 
 
 
VISUAL EFFECTS: 

The impact of elements and 
principles. 
 
 
CONTRAST: 

When two objects are together, the 
differences are emphasized. 

PRINCIPLES 

Balance:  Visual equilibrium 

  Symmetrical  
  Asymmetrical 
 
Rhythm: A movement in which some 

element recurs regularly 
 
Emphasis: An area of interest that attracts 

attention 
 
Harmony: A composition with similar units 
 
Unity: Composition is complete 

ELEMENTS 
 
Scale: Size of an object 
 
Dimension: Strength of an object 
 
Line: Continuous mark 
 
Shape: Outline or contour 
 
Texture: Feel and appearance of a 

surface 
 
Pattern: Decorative design 
 
Colour: Visual attribute that results 

from light being reflected 
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IMAGE OF ELEMENTS 
 
 
What physical characteristics, body movements, and vocal characteristics are 
represented in these design elements? 
 
 
SCALE 
 
 
 
 
 
DIMENSION 
 
 
 
LINE 
 
 
 
 
SHAPE 
 
 
 
 
TEXTURE 
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red yellow blue

burgundy

old rose

pink 

brown

taupe

camel

navy

gray-blue

light-blue

PATTERN 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
COLOUR 
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IMAGE OF PRINCIPLES 
 
 
What personality is represented in these design principles? 
 
 
BALANCE 
  
 
 
 
 
RHYTHM 
 
 
 
 
 
 
EMPHASIS 
 
 
 
 
HARMONY 
 
 
 
 

symmetrical asymmetrical

graduation radiation alternationrepetition
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VISUAL EFFECTS 
 
 
The more related the design elements, the easier they are to combine. 
 
 
SCALE 
 
Items similar in size are easier to 
combine than items of differing sizes. 

Match small with small, and large with 
large. 
 
 
 
 
 
 
DIMENSION 
 
Related strengths are easier to combine 
than unrelated. 

Match fine with fine, chunky with 
chunky. 

 
 
 
 
 
 

 

LINE 
 
Related lines are easier to combine than 
unrelated. 
 
 
 
 

 
 
 
 
 
SHAPE 
 
Related shapes are easier to combine 
than unrelated.  Match angles with 
angles, and curves with curves. 
 
related 
 
 
 
 
unrelated 
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TEXTURES 
 
Related textures are easier to combine 
than unrelated. 

Match levels of refinement.  Match 
sheen with sheen, matte with matte, 
smooth with smooth, rough with rough, 
soft with soft, and hard with hard. 
  
Higher Refinement 
 
 Sheer hose goes with an outfit that 

is fine and delicate. 

 Patent leather shoes go with sheer 
hose and fine fabric. 

 Pearls go with silk or evening fabrics 
 
Lower Refinement 
 
 Textured or opaque hose goes with 

an outfit that has texture. 

 Suede or textured boots go with 
fabric that has texture or is more 
casual. 

 Wood jewellery goes with cotton and 
casual fabrics. 

 
  
 
 
 

 unrelated                     related     

PATTERN 
 
Related patterns are easier to combine 
than unrelated. 

 If a solid is combined with a print, 
the solid picks up a colour from the 
print.  (If a jacket is navy and 
burgundy, then it would be worn 
with navy or burgundy.) 

 If two or more patterns are put 
together, the more they have in 
common, the easier they are to 
combine.  The patterns can match in 
scale, dimension, shape, texture, 
and colour. 
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COLOURS 
 
The more similar the colours, the easier 
they are to combine. 

Number of colours 

• If combining solids use no more than 
3 colours. 

• If two or three solids are combined, 
then each colour appears two or 
three times. 

• Only the dominant colour appears 
more than three times. 

• If the secondary or accent colours 
appear only once, continuity is 
destroyed.  If they are repeated 
more than three times, it looks 
overdone. 

 

 

 

 

 

 

Placement of colours 

• The eye goes first to the lighter or 
brighter colour. 

• Generally, darker colours are kept 
lower down (shoes), and lighter 
colours are kept higher up.  Belts 
and bags tone with shoes, and may 
be lighter. 

 
 
CHARACTER 
 
 The more related in character, the 

easier items are to combine. 

 The character of an outfit can belong 
to an era, culture, personality. 

 Examples of era characters:  
medieval, renaissance, middle ages, 
Victorian, jazz, recent decades. 

 Examples of culture characters:  
Greek, Eastern, Spanish, French, 
British, Arabian, Mediterranean. 

 Examples of personality characters:  
dramatic, sporty, romantic, 
whimsical, classic. 

 

Using red, colour 
the lips, lapels, 
and belt.  If you 
add red to one 
more item, the 

effect is overdone. 
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W O R K I N G  W I T H  
A C C E S S O R I E S  
 
 
 

ACCESSORY SYSTEM 
 
 
Here is a point system for assessing the degree of accessorizing. 
 
 Each detail is 1 point. 

 If the detail is very elaborate, it 
counts as 2 points. 

 The number of points can depend on 
fashion, and whether the current 

look is simple or elaborate. 

 If the detail is barely discernable 
(simple stud earrings), then it 
receives 0 points. 

 
 

0 – 6 points:  
Minimalist 

 

7 – 12 points:  
Classic 

 

13 – 18 points:  
Making a 

Statement 

More than 18:  
Over The Top 
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HOW TO TIE A TIE 
 
 

4 IN HAND 
 
1.  Position the wide end on 

the right, about 12” longer 
than the narrow end.  
Cross the wide end over 
the narrow end. 

 
2.  Wrap the wide end 

around the narrow 
end, ending up on 
the left. 

 
3.  Cross the wide end over 

the narrow end and pull 
the wide end up from the 
back. 

 
 
4.  Slip the point through the 

front of the knot. 
 
 
 
 
5.  Pull down on the narrow end 

and tighten the knot into 
position. 

 
 

PRINCE ALBERT OR MILANESE 
 
1.  Position the wide end on 

the right, about 12” longer 
than the narrow end.  
Cross the wide end over 
the narrow end. 

 
2.  Wrap the wide end 

around the narrow end, 
ending up on the left. 

 
 
3.  Wrap the wide end twice 

more around the narrow 
end. 

 
 
 
 
4.  Pull the wide end up from 

the back. 
 
 

 
5.  Slip the point through 

the front of the knot; 
pull down on the 
narrow end and 
tighten the knot into 
position. 
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HALF-WINDSOR 
 
1.  Position the wide end on 

the right, about 12” longer 
than the narrow end.  Cross 
the wide end over the 
narrow end. 

 
 
2. Wrap the wide end 

around the narrow end, 
ending up on the right. 

 
 
3.  Bring the wide end to the 

front and through the 
loop, pulling it to the left. 

 
 
4.  Wrap the wide end 

around the knot. 
 
 
5.  Bring the wide end through 

the loop from the back. 
 
 
 
6.  Slip the wide end 

through the front of the 
knot and tighten. 

WINDSOR 
 
1.  Position the wide end on 

the right, hanging much 
further down.  Cross the 
wide end over the narrow 
end. 

 
2.  Wrap the wide end 

around the narrow 
end, ending up on the 
right. 

 
3.  Bring the wide end 

to the front and 
through the loop, 
pulling it to the 
right. 

 
4.  Wrap the wide end 

around the knot in 
front. 

 
 
 
5.  Bring the wide end through 

the loop from the back. 
 

 
6. Slip the wide end 

through the front of 
the knot and tighten. 
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PRATT OR SHELBY 
 
1.  Start with the tie inside 

out, wide end on the left; 
cross the wide end under 
the narrow end. 

 
2. Slip the wide end point into 

the loop from the front. 
 
 
 
3.  Pull tight. 
 
 
4.  Cross the wide end 

over the front of the 
narrow end. 

 
 
5.  Bring the wide end 

through the loop from the 
back. 

 

 
6.  Slip the wide end 

through the front of 
the knot and tighten. 

BOW-TIE 
 
1.  Cross left over right at the 

narrow area. 
 
 
 
2. Put the left side through 

the loop from back to 
front. 

 
 
3.  Fold the left end in the 

middle of the oval to the 
right.  Hold in thumb and 
finger. 

 

 
4.  Place the right end over 

the middle of the left hand 
so that it hangs over the 
knot. 

 
5.  Pass the right end under 

and around the folded left 
end to form a loop. 

 
6.  Pass the right end through 

the loop to the left, folding 
it as you do so. 

 
7.  Pull the folded loops 

taut, and you have a 
bow. 
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HOW TO FOLD A POCKET SQUARE 
 
 

PUFF 
 

 

CASUAL 
 

TRIANGLE 

PETAL 

STRAIGHT 
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A P P E N D I X  
 
 
 

PERSONAL WARDROBE MODULE TEMPLATE 
 
 
Function: 
 
Season: 
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ASSIGNMENTS 
 
 
1. LIFESTYLE 
 
Using magazine pictures, Polyvore, Pinterest, or other medium, show examples of 
clothing and accessories for each of the 9 lifestyle functions. 
 
 
2.  SHOP THE CLOSET 
 

a. Using a jacket or sweater as a foundation, find at least 2 bottoms and 3 tops that 
can coordinate into different looks, complete with accessories. 

b. Take photographs of at least 6 combinations. 
 
 
3.  PERSONAL MODULES 
 

a. Create a lifestyle chart that depicts the amount of time you spend in each 
lifestyle function. 

b. Based on your lifestyle chart, design 5 modules, including the colour scheme.  

c. For each item, check what you currently have. 
 
 
4.  PERSONAL SHOPPING 
 

a. Develop a realistic wardrobe budget for the coming year.  

b. Choose the items that are a priority for you to purchase to help complete your 
modules. 

c. List the stores that have the image and price point you require.  
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SUGGESTED READING 
 
 

Business Casual Made Easy 
 Ilene Amiel and Angie Michael 
 
Forty Over Forty & Other Books by 
 Brenda Kinsel 
 
Gentlemen’s – A Timewell Fashion 
 Bernhard Roetzel 
 
Looking Good:  A Comprehensive Guide 
to Wardrobe Planning, Color & Personal 
Style Development 
 Nancy Nix-Rice 
 
Men’s Wardrobe 
 Chic Simple 
 
Red Socks Don’t Work 
 Kenneth J. Karpinski 
 
The Fine Art of Dressing 
 Margeaux Tartarotti 
 
Wardrobe Strategies 
 Judith Rasband 
 
Working Wardrobe 
 Janet Wallach 

SUGGESTED WEBSITES 
 
 
www.FashionForRealWomen.com 
 
www.WardrobeMagic.com 
 
www.lapetitefemme.com 
 
www.petitesophisticate.com 
 
www.columnclothing.com 
 
www.heightoffashion.com 
 
www.amazondesigns.com 
 
www.bigwomen.com 
 
www.elisabeth.com 
 
www.stylemakers.bc.ca 
 
www.harryrosen.com 
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“I cannot begin to tell you how my life

has changed as a result of our

consultation. I am getting more

respect personally and professionally,

my sales volume has more than

doubled, and I have more confidence

and joy.” ~Norbert, President of an IT

company

“I got the job as a direct result of your

interview coaching!” ~Peter, PhD.

Business

“I actually spent less money this year

shopping with you, than I did last year

shopping on my own.  Yet last year I

had nothing to wear.  This year I have

high quality clothes that I love, and

something for every need.  Getting

dressed is now a pleasure, rather than

a chore.” ~Helen, Stockbroker

Call for a complimentary

image assessment form

Recognize potential, embrace possibilities,

and intensify your personal power

personal sessions

playshops
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corporate training
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image & appearance
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personal growth

energy shifting
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The truth of who you are

is not in your limitations;

it’s in your potential.
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